
CONTENTS 

Foreword vii 

1 BUYING RIGHTS 1 

1.1 Direct domestic authors' contract 3 

1.1.1 Contract  subject matter 
and  contract partners 8 

1.1.2 Print run, retail price, availability and  
the possibility o f  an  author withdrawing 12 

1.1.3 Royalties and  advance payments 15 

1.1.4 Subsidiary rights 18 

1.1.5 Electronic rights 2 2  

1.1.6 T h e  option clause 24  

1.1.7 Termination o f  the author's contract 25  

1.2 Contracts with foreign authors 
via an agent o r  a foreign publishing house 25 

2 PROTECTING RIGHTS 3 3  

2.1 T h e  dialogue with the author 34  

2.2 Maintenance o f  the work following 
the author's death 4 3  

3 SELLING RIGHTS 4 9  

3.1 Selling translation rights 4 9  

3.1.1 Market and  sector knowledge 54  

3.1.2 Intermediaries 5 7  

3.1.3 Strategies 6 3  

3.2 Use o f  print  subsidiary rights 
in the domestic market 6 9  

http://d-nb.info/102607617X

http://d-nb.info/102607617X


3.2.1 Paperback editions 7 0  

3.2.2 Book club editions 7 3  

3.2.3 Special editions 7 4  

3.2.4 O w n  print  versus licensed edition 7 6  

3 .3  Administration 7 8  

4 BOOK PUBLISHING 

IN THE DIGITAL AGE 81  

4.1 E-books 81 

4.2 O p e n  access 85  

4 .3  N e w  and established duties 8 6  

5 APPENDICES 

Appendix A 
A Sample Royalty Scale 8 8  

Appendix B 
A Few Sample Contracts 9 0  

1. Author  Contract  9 0  

1 A. Author  Contract  Addendum 
For E-Rights 107 

2. Suhrkamp Licence Agreement 111 

Appendix C 
Some Useful Websites 126 

Appendix D 
Suggested Reading 128 


